
Retail trade and International trade

Retail trade

The retail trade in Romania saw a significant annual shift in 2024, particularly in comparison 
to the broader trends within the EU. According to Eurostat and the NIS, Romania recorded a 
strong 7.4% increase in retail trade in July 2024 (Calendar and seasonally adjusted) and 
8.1% as gross series on a year-to-year basis. This is especially noteworthy given that the EU 
average remained relatively stable, reflecting a marginal overall increase of 0.4% in retail 
trade volume during the same period. Romania's performance is driven largely by its resilient 
non-food sector, which managed to compensate the regional challenges, particularly in 
sectors like food, drinks and tobacco, which generally saw a decline. A closer look at the 
components in the EU volume of retail trade shows a decrease for food, drinks, tobacco by 
0.4%, an increased for non-food products by 0.9%, and a decrease for automotive fuel in 
specialized stores by 0.4%. Among Member States, the highest annual increases were 
recorded in Luxembourg +10.3%, Croatia +7.9%, and Bulgaria +6.8%. The largest 
decreases were observed in Belgium -4.4%, Estonia -3.1%, and Finland -2.1%.

In Romania, in the first 7 months of the year, the turnover in retail trade increased compared 
to the same period, both as a gross series by 8.1% and as series adjusted for working days 
and seasonality by 7.0%. 


The components contributing to this increase were sales of non-food +14.5%; sales of food, 
beverages and tobacco +4.8%; and retail trade of fuels +0.6%. Retail trade turnover, 
working-day and seasonally adjusted series, in July 2024 compared with July 2023, 
increased by 7.4% overall, due to increases in sales of non-food +12.3% and food, 
beverages and tobacco +5.0%. Retail trade of fuels in specialized stores decreased by 
0.2%. 


International trade

Regarding the international trade in goods in July in Romania, exports in July 2024, 
compared to July 2023, increased by 8.6% while imports by 13.4%. In the first 7 months of 
the year, exports totaled 54585.9 million euro and imports totaled 72625.3 million euro. This 
means that exports decreased by 0.9% and imports increased by 2.7% compared to the 
same period last year. The trade balance deficit in the first 7 months of the year amounted to 
18039.4 million euro, higher by 2435.0 million euro (+15.6%) than in the same period last 
year.



In the first 7 months of the year, important shares in the structure of exports and imports are 
held by the product groups: machinery and transport equipment (47.1% for exports and 
36.4% for imports) and other manufactured products (29.0% for exports and 28.5% for 
imports). The value of intra-EU trade in goods was 39485.8 million euro in dispatches and 
52872.5 million euro in arrivals, representing 72.3% of total exports and 72.8% of total 
imports. The value of extra-EU trade in goods was 15100.1 million euro in exports and 
19752.8 million euro in imports, representing 27.7% of total exports and 27.2% of total 
imports.



In comparison to other EU countries, Romania’s retail performance was ahead of larger 
economies such as Germany or France, where growth has been either stagnant or negative 
due to a combination of inflation and declining consumer confidence. In contrast, Romania’s 
relative higher wage growth and lower unemployment rates have sustained retail 
consumption, positioning it as one of the stronger retail markets in the EU. As a result, the 
consumption had and will continue to have a positive impact on the GDP composition of the 
country.



Romania’s international trade tells a different story. While exports increased in July (+8.6%), 
imports grew at a much faster rate (+13.4%). This has increased the trade deficit in the first 7 
months of the year. This shows that a substantial part of Romania’s retail consumption is 
sourced from imports. The rising trend in imports correlates with the growth in retail trade, 
suggesting that a significant portions of consumer goods sold in Romania are imported. This 
heavy reliance on imports to meet retail demand will continue to drive the trade deficit unless 
domestic production rises, or the economy shifts toward local products. Looking forward, 
retail trade in Romania is expected to grow, fueled by consumer spending. The trade deficit 
is likely to remain a persistent challenge for Romania, as the country continues to rely on 
imports to meet consumer and industrial demands.
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Retail growth and trade imbalances. Imports rose 
faster than exports. Retail growth is supported by 
imported goods. 
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